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NabopaTopus

KOHTpa KTHOE NMpon3soaCTBO KOCMETUKN

AXIOMA

JTanbl U YCNI0BUA COTPYAHNYECTBA

ot 200wT

.
N

w
3AIMPOC
J

ot 1000wt

npoaykuua Premium cermeHTa,
HaTypanbHble COCTaBbl,
BbICOKNIN % aKTUBHbIX KOMMOHEHTOB

- NPoAyKT 1 Tapa* 13 6a30BOro accopTMMeHTa
- NpepocTaBneHne 6ecnnaTHbix 06pa3LoB

- 9TUKETKA 3aKa3umka**

- CPOK n3roToBneHus 1-3 Hegenu

¥ po3nuB B Apyryto Tapy obcyxpaetca
NHANBUAYANbHO

** pon.ycnyru:

TeXHMYecKoe 3afjaHune AnA Ballero gm3anHepa

npogykuma Premium 1 SKOHOM CermMmeHTa,
YyeCTHble COCTaBbl,
BbICOKUI % aKTUBHbIX KOMMNOHEHTOB

- NPOAYKT C HOBOW/[oOpaboTaHHOMN
peuenTypom

- n3roToBsieHne 6ecnnaTHbIX 06pasLoB

- HAMBMAYaNbHaA Tapa

- nomoLb B opopmMneHnn geknapawummn

- AN3alH 1 neyaTb 3TUKETOK (No 3anpocy)

- CPOK NPON3BOACTBA OT 4X HefeNb
(Npy HaNUUUKW Tapbl U STUKETOK)

OTAINbI COTPYAHUYECTBA

1. 3yyeHne npaiica 6a30BOro acCopTMmeHTa
2. Bbibop/yTBepkaeHMe o6pa3LoB

3. 3aKknoyeHre goroBopa

4. CornacoBaHue Tapbl U STUKETOK

5. BHeceHune 50% npeponnatbl 4N1A 3anycka

6. Jonnata 50% nepep oTrpy3komn

1. MonHoe onuncaHne KOHeYHOTo NPOJyKTa
(Ha3HaueHwue, CBOMCTBA, TEKCTYPa, LUBET 1 T.M.)

2. PacyeTt cTommocT

3. /i3roToBneHme / ytBepxaeHne o6pa3LioB
4. 3aKknoyeHne Jorosopa

5. CornacoBaHue Tapbl 1 STUKETOK

6. BHeceHue 50% npepgonnatbl ANA 3anycka

7. Donnata 50% nepep oTrpy3Kom

MHAUBUAYAJIbHbIA NOAXOA - PELUAEM JIKOBOU BOMNMPOC
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|,[l,OI'IOJ'I HUTEJIbHbIE YCNYTU

KOHTpa KTHOE NMpon3sBoaCTBO KOCMETUKN

AXIOMA

1. Co3pgaHue bpeHpaa - BpeHa-Helm
- AnasanH norotrna
- Pa3paboTka pupmMmeHHoro ctuna

- Momoupb B pernctpaumm bpeHaa

ot 10 000p.

- TexHnueckoe 3agaHue

- [pnBA3Ka K Tape

- In3anH 3TUKeTKN

- KoppekTtrpoBka (He 6onee 2x NpaBoK)

2. ln3anH aTnKeTKn
“nop knoy”

Mpwn pa3meLeHnn 3aKkasa
oT 5 000p./eq.

bes pa3melleHmnsa 3akasa

- [pegneyaTtHaA noaroToBka ot 8 000p./eq.
3. An3anH peknamHon - JlnctoBka OT12500p./eg
npoayKumnu - baHHep
- Katanor
- [pe3eHTayma
4. MapKeT1Hrosoe - KoHcynbTauws (2 vaca) 13 000p.

COMpPOBOXAeHMne - PazpaboTka nnaHa meponpuaTuii

5. PeknamHoe - PaboTatoulee onvcaHne npoaykTa

ot 1 000p./ep.

COMpPOBOXAEHNE - Noprotoska T3 gnAa peknamHom
nonurpadun
6. NpodeccnoHanbHas - KaTanoxHaA cbemMka oT 400p./eq.
doTocbeMKa - CbemKa B gekopaumax
npoAyKunn - LiBeTOoKOppeKuus
- PeknamHoe Bunpgeo oT 3 000p./egq.
7. PasmelyeHue - Cneundumkauun ot 15 000p.
TOBapOB Ha MapkeT-nnelice - Kapycenb poTorpaduit
“nopg knoy” - Boirpy3ska Ha cant
- YnakoBka
- MapkunpoBka
-MoarotoBKa K oTrpyske
- KoHcynbTauum no pabote
¢ JInuHbIM KabMHEeTOM
- My6nunkaumns oT3bIBOB 100p./eq.
8. Social Media Marketing (SMM) o1 5 000p.
9. Mpamon 3¢urp ¢ pykoBoguTenem Npon3BoACTBa o1 30 000p./uac
10. Bbikyn peuenTypbl - be3 npegocTaBneHmA TEXHONOrMECKOM KapTbl ot 50 000p./ep.

- C pa3paboTKom TEXHONOTrMYECKON KapTbl

o1 100 000p./eq

11. OTBETCTBEHHOE XPaHeHe NPOoAYKLUMM Ha CKnage

3 000p./manneTomecTo

12. MpepocTaBneHne WTPUX-KOAA, 3aPerncTprpoBaHHOro B EAUHON cucteme

150p./eq.
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Ycnyrn ynakoBku npoayKuum

Ko HTPaKTHOE NpPon3BoaACTBO KOCMETUKN

AXIOMA

13. busHec KoHcynbTauma
Mo 3anycKy co6CTBEHHOro

bpeHaa

- npaKTI/I‘-IeCKI/Ie COBETbl OT pykKOBOAUTENA
KOHTPAKTHOro npon3BoacCTBa, Ha 6aze

6000p./uac

MeXXAyHapOoaHOro 6u13Hec o6pa303ava

14. lononHutenbHas

- Ctpeiy

ynakoBKa - 3ananka B pyKaB
- Tepmoycagka
- YnakoBKa B BO34YLWHO-NY3bIpYaTylo MJIEHKY
O6bem Tapbl, Tepmoycapka 3anarika B pyKkaB O6MmoTKa B CcTpeny
ml 3alep 3alep. VN MY3bIPbKOBYIO MJIEHKY
3a1en.
o 50 ml 11,50 p. 14,51 p. 10,40 p.
o 150 ml 12,78 p. 15,59 p. 12,25 p.
o 250 ml 14,24 p. 17,22 p. 14,40 p.
o 500 ml 15,93 p. 14,14 p. 12,10 p.
o 1000 ml 17,87 p. 19,06 p. 16,86 p.
o1 1000 ml 20,10 p. 21,14 p. 19,90 p.
15. MapkunpoBka gatbl/ - Ha aTukeTKy 3,00 p./eq
CPOKOB rOAHOCTU - Ha Tapy 3,50 p./eq

CTOMMOCTb AONOJTHNTEJIbHbIX YCnyTr o6cy>KnaeTc;| mnHANBUMAYyaJibHO U 3aBUCUT OT TUPaXKa npoaykumnn




